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Ronald D. Michman, Edward M. Mazze, Alan J. Greco : Lifestyle Marketing: Reaching the New American
Consumer before purchasing it in order to gage whether or not it would be worth my time, and all praised Lifestyle

Marketing: Reaching the New American Consumer:

8 of 8 people found the following review helpful. Disappointing in the extremeBYy theCultFigurineThis book had a


http://f3db.com/pub/links.php?id=B001FSJ9LC

couple of big flaws. One was that much of the material was superficial and obvious. The other was that it was terribly
written, and must have had an unskilled editor. After reading a particularly incoherent "case study" that barely
supported the book's thesis, and may have mildly undermined it, | just had to stop reading it.

In today's competitive economic environment, knowing your customer has never been more important. Research
shows that most companies do not segment their market by lifestyle. Instead, they rely solely on demographic factors
to define their customers. This book hel ps marketers understand how to reach customers from children to tweens and
singlesto seniors. It demonstrates how such trends as cross-shopping and the blurring of gender roles can be
accounted for by one's overall marketing strategy.Y et another consumer group evaluated here is the emerging affluent
market. Thisbook is a prerequisite to relationship marketing. It tells the reader how to reach carefully defined and
described market segments. Because buyers' behaviors are so important to lifestyle market segmentation strategies,
this book demonstrates how such trends as cross-shopping and the blurring of gender roles can be accounted for by
one's overall marketing strategy.

"For sales and marketing professionals as well as anyone interested in contemporary marketing, this book provides an
easy-to-read introduction to the influence of lifestyles on modern sales and marketing strategies. The excellent
bibliography will lead readers to other relevant publications. This work should be a part of every serious business
collection. Highly recommended. Upper-division undergraduate through professional collections.”-Choice'New
Markets, New Media Web Addendum [T]o be considered for public and academic library collections. To give your
collection more depth....[r]lecommended.”-LibraryJournal.com"New Markets, New Media Web Addendum

Y acute; Tuml;o be considered for public and academic library collections. To give your collection more

depth....Y acute;ruml;ecommended.”-LibraryJournal.com?A] useful handbook to marketers, illuminating the ways to
reach varying identity markets.?-Sage Race Relations Abstracts?New Markets, New Media Web Addendum [T]o be
considered for public and academic library collections. To give your collection more depth....[rJecommended. ?-
LibraryJournal.com?For sales and marketing professionals as well as anyone interested in contemporary marketing,
this book provides an easy-to-read introduction to the influence of lifestyles on modern sales and marketing strategies.
The excellent bibliography will lead readers to other relevant publications. Thiswork should be a part of every serious
business callection. Highly recommended. Upper-division undergraduate through professional collections.?-
Choice"[A] useful handbook to marketers, illuminating the ways to reach varying identity markets."-Sage Race
Relations AbstractsAbout the AuthorRONALD D. MICHMAN is Professor Emeritus of Marketing, Shippensburg
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