[Mobile ebook] Pricing Strategies for Small Business (101 for Small Business Series)

Pricing Strategiesfor Small Business (101 for Small Business Series)

Andrew Gregson
ePub | *DOC | audiobook | ebooks | Download PDF

101

SMALL BUSINESS

PRICING

STRATEGIES

FOR SMALL BUSINESS

Andrew Gregson, Ba, Ma, MSC (ECON)

SelfCounsel Press

BUS|INESS SERIES

& Download

#1937930 in eBooks 2012-04-15 2012-04-15File Name: BO092WMMO8 | File size: 70.Mb

Andrew Gregson : Pricing Strategiesfor Small Business (101 for Small Business Series) before purchasing it in

order to gage whether or not it would be worth my time, and al praised Pricing Strategies for Small Business (101 for
Small Business Series):

6 of 7 people found the following review helpful. For small businesses, pricing services properly is essential By
Midwest Book ReviewFor small businesses, pricing services properly is essential; the value of one's name won't
induce people buy one's product regardless of cost. "Pricing Strategies for Small Business' isaguide for small time
business proprietors dealing start-up pricing for their goods and services, arguing that effective pricing can be the
difference between instant success and miserable failure. Thereis no easy solution to the dilemma, and "Pricing


http://f3db.com/pub/links.php?id=B0092WMM08

Strategies for Small Business' isan ideal acquisition for fledgling business owners and for community library business
collections.3 of 3 people found the following review helpful. i go back to it every yearBy puredecadencei run a
ecommerce party supply store and it was very informational the first timei read it but i do go back to it every now and
then. it givesinfo on how to price your items and what not to do.

Small business owners are frequently faced with challenging pricing dilemmas. Should you give Bob a better deal than
Joe? Should you jack up your pricesin one big jump, or frequently in smaller increments? If you raise prices by $1.00,

will you make more money, or will you lose money because customers will go elsewhere? Pricing can make or break a
small business.

About the AuthorAndrew Gregson has an M.Sc. in Economics. He has 26 yearsrsquo; business experience as a senior
manager, consultant, and business owner and he has worked in the wholesale, distribution, manufacturing, and service
sectors.



